The significant role played by youth entrepreneurship for the economic growth of countries has shift the attention of researchers to the potential entrepreneurs, and how to stimulate the enter on the market of new and innovative individuals which might have positive effects on economic development. The present research is conducted to identify the influence of some characteristics of business environment and of access to financial resources on entrepreneurial intentions of faculty students from one of the largest universities of Romania. We conducted the study on a sample of undergraduate and master students, by applying a questionnaire. The main objectives of this paper are to analyze how the young potential entrepreneurs perceive the access to finance for start-ups and if this factor would be a significant predictor of the decision to become entrepreneurs of the students. In addition, our study discusses how policy makers could provide support for young people to create innovative businesses, from a financial perspective. Our findings show a high level of entrepreneurial intentions among the interviewed students, but also that easy access to financial resources is the most important obstacle identified by the students with entrepreneurial intentions. Young entrepreneurs encounter significant obstacles in trying to obtain the necessary financial resources, because they do not have a market history or sufficient guarantees. Access to information and fewer business regulations were also identified as factors with a significant contribution on entrepreneurial orientation of youth. The implications of the study are significant for potential policy intervention, because emphasize the need of the policy makers to stimulate young entrepreneurs by promoting policies that allow young entrepreneurs greater access to finance.
EBEEC 2019 young people is considered an important development strategy in order to integrate them into the labour market and to capitalize on their potential to contribute significantly to economic development [1] .
In recent years, entrepreneurship among students has attracted the attention of several researchers, and some studies provide empirical evidence that new businesses created by students and graduates play a significant role in bringing new knowledge to the market and in employment creation [2] .
Given the rise in youth unemployment, entrepreneurship is a means not only for young people to create a job for themselves but also to create jobs for other people, especially young people, through their businesses [3--4] . However, youth entrepreneurship is seen not only as a cure for unemployment but also as an alternative to traditional forms of employment [5] . It is also argued that youth entrepreneurship can also have a social purpose, creating hope for the future and counteracting the development of social unrest, and by creating income opportunities, this type of entrepreneurship could help reduce the phenomenon of migration, which is manifested in conditions of low incomes and uncertain economic prospects in home countries [6] . Although young entrepreneurship has many benefits, young people who want to enter into entrepreneurship face a lot more obstacles in comparison with older age groups, due to limited resources and experience, including a lack of capital and insufficient funding of starting new business [5] .
At EU level, since 2008, it has moved from policy to promote small and medium-sized enterprises to policy promoting entrepreneurship [5] . We therefore assist to a shift in priorities, driven by both the increase in youth unemployment in many Member States and the adoption of the Europe 2020 strategy, which has as its key objectives combating unemployment and promoting job creation. In this context, the concern of the European Commission for the promotion of entrepreneurship was marked by the adoption of the Entrepreneurship 2020 Action Plan [7] , which has the main purpose to facilitate the creation of new businesses, but also to create a more favourable environment to entrepreneurs. In order to create an environment that stimulate the development of entrepreneurs the main key area targeted in this action plan is access to finance.
Access to finance represents one of the most significant constraints on growth and entrepreneurship in European Union countries. Without access to the most appropriate financial resources the creation and proper development of business is hampered. The situation is even worst when we talk about start-ups. Lack of finance is a common barrier for most new enterprises and it is a key constraint for young people who want to start or develop a business [8] . DOI Starting from those stated above, in this paper we aim at testing the perception of young potential entrepreneurs about the access to finance and if this perception significantly influences their future decision to become entrepreneurs. Young entrepreneurs are abler to adapt to the changing market, by bringing new economic opportunities and trends. Young people generally have IT knowledge, they can more easily integrate this knowledge into their business, thus finding new ways to promote and new markets (for example, by using the Internet and social media). Also, young people have innovative ideas, so they can generate innovative entrepreneurship. But, their early age is a deterrent for potential creditors, who due to lack of experience are more reluctant to provide financial resources to these categories of people.
In our previous research, we found that small and medium sized enterprises face more obstacles when trying to obtain financing resources comparing to large enterprises, and we expect to obtain also significant differences between young and older entrepreneurs, as regards their access to financial resources. Thus, the main objectives of this present investigation are: (i) identifying the entrepreneurial intentions of university students from Romania; (ii) identifying their perception about the business environment in Romania and the access to different financing resources; (iii) emphasizing which would be the main measures that could stimulate young people to decide in entering in entrepreneurship.
The data for our study was obtained by applying a questionnaire to university students from Alexandru Ioan Cuza University of Iasi. Using graphical methods, we realize a visual analyzis of the results which become more clear and easy to compare with the findings of other research.
The added value of our study comes from the fact that, according to our knowledge, there are no other studies, in special focused on Romania, analyzing the problem of access to finance for young potential entrepreneurs. Thus, our research complements the gap in the literature by offering evidence regarding the significant role played by the access to finance in the decision of young potential entrepreneurs to start a business. The results obtained could be of interest to policy makers in order to help them decide which measures should apply in order to sustain more young people to become entrepreneurs. But also, could be of interest for the Universities to identify the lacks in the preparation of students, from economic studies, to become entrepreneurs.
Our paper is structured as follows: the second section presents a review of literature on youth entrepreneurship, with accent on the factors influencing the decision of young people to become entrepreneurs; the following section summarizes the methodology, describing the sample, the instrument used and the methods; in the fourth section we present and discuss the results of our research. The paper ends with conclusions. DOI 
Literature Review
Youth entrepreneurship is a subject of interest to many researchers, who are particularly concerned with investigating factors that encourage and / or hinder young people from entering into entrepreneurship. On the other hand, youth entrepreneurship is an important concern for many governments, especially from countries that are experiencing steady growth in youth unemployment.
The interest in stimulating youth entrepreneurship is determined by the many advantages of this type of entrepreneurship, among which [9] Several studies focused on examining the factors that influence the dynamics of youth entrepreneurship in different countries (both developed and developing countries), especially the entrepreneurial intentions of university students. According to the literature [10] , the main factors that determine individuals to engage in entrepreneurial activity are the individual entrepreneurship-related attributes, social capital and perception of societal attitudes, and individual demographic characteristics. Some studies [11--12] point out that among the factors that most directly influence the decision to become an entrepreneur and self-employment a key role is played by individual factors, which can be grouped into seven categories, and namely: basic individual characteristics (gender, age, and marital status and children); background (parents and spouse); personality characteristics (risk attitude and other psychological traits); human capital (education and experience); health condition; nationality and ethnicity; and access to financial resources. In terms of financial resources, Simoes et al. [11] emphasizes the existence of a positive relationship between household wealth and the decision to be self-employed.
The main financial factors that have impact on the decision to become self-employed were identified in the literature by some studies [13] [14] . These studies show that the access to financing resources is very important for the individuals that decide to enter into entrepreneurship. For example, Dunn and Holtz-Eakin [13] show that only informal investments have a positive and significant impact on the entrepreneurial propensity of the countries included in the sample.
Several other studies [15] [16] [17] [18] [19] have tried to identify the determinants of entrepreneurial intentions, and pointed out the main role of personality traits and personal attitude for the decision of individuals to enter into entrepreneurship. Besides this, the mentioned studies have also tested the impact of the external environment factor on the decision to start a new business, and found that, it also exert a significant influence on potential entrepreneurs. But, we have to mention that the findings are different depending on the country for which the analyzis is performed. Using a questionnaire survey on undergraduate business students in a Malaysian public university, Zain et al. [15] investigate whether business students have an intention to enter into entrepreneurship. The study also examines whether personality traits and environmental factors influence students to become entrepreneurs. The results indicate that more than half of respondents have the intention to become entrepreneurs and their decisions are attributed to the influence of their family members, academics and attending courses on entrepreneurship. The results also show that personality traits have an important influence on students' decision to become entrepreneurs while environmental factors do not influence students to become entrepreneurs. Liñan et al. [16] find that personal attitude and perceived behavioural control would be the most important factors that would influence the entrepreneurial intention of university students. Using the questionnaire survey method, Mouselli and Khalifa [17] examine the impact of demographic factors (gender, age,
year of study, university, faculty, work experience), personal (need for achievement, locus of control, self-efficacy), and external (information and communication, institutional environment, crisis effect) on the entrepreneurial intentions of university students in Syria. In addition, the authors use ordinary least squares to identify the determinants of entrepreneurial intentions for students included in the sample. Research results
show self-efficacy, information and communication, and institutional environment have positive and significant effects on the entrepreneurial intentions of students. A recent study [18] analyzes, based on a sample of students from four universities in Brazil and Portugal, how personal traits, self-efficacy, training and entrepreneurial education, social recognition and entrepreneurial attitude influence students 'entrepreneurial intention.
Research results show that personality traits, self-efficacy, and entrepreneurial attitude are strong predictors of entrepreneurial intent, and the influence of social recognition and country of origin is not significant.
Turker et al. [19] examine the impact of some contextual factors on the entrepreneurial intention of university students for a sample of 300 university students in Turkey. The authors find that only educational and structural support factors would be significant predictors of entrepreneurial intention. With regard to the first factor, the study points out that, given that the university provides adequate knowledge and inspiration for entrepreneurship, the possibility of choosing an entrepreneurial career might increase among young people. In terms of structural support, the authors argue that fostering entrepreneurship requires a more comprehensive support, including the collaboration of all sectors in the society.
Some researchers (e.g., [4, 20] ) focused their attention on investigating the factors that lead young people to be entrepreneurs and self-employed. Thus, in a study, Holienka et al. [4] analyze the factors that lead young people and young adults to get involved in business start-ups in Visegrad Countries, according to their opportunity or necessity.
The authors find that self-confidence and access to networks are important factors that lead both young and young adults to engage in business start-ups, regardless of their motivation. Also, research results indicate that the fear of failure and being a woman reduces the chance of business start-up in the majority of cases analyzed, and among young people, being a student significantly impedes them from engaging in entrepreneurship. Based on a survey among young adults in eleven European countries, Dvouletý et al. [20] examine the factors that lead young adults with experience of longterm unemployment to become self-employed when compared to young adults without such experiences. The authors find that the reasons why a person engages in selfemployment differs significantly between the two groups of people under consideration.
The study shows that several factors, such as risk acceptance or parental role models, are less important for becoming self-employed after experiencing unemployment. In addition, the authors find that people with the experience of unemployment are focused on entrepreneurship and self-employment, especially for reasons of necessity.
Analyzing the literature in the field of youth entrepreneurship, we find that other theoretical and empirical studies have focused on discussing the reasons that lead young people to entre entrepreneurship, as well as the constraints that arise when starting a business. This studies [21] [22] [23] [24] point out the role of access to finance for potential entrepreneurs, and describe the main measures that could motivated students to become entrepreneurs. They applied questionnaire on undergraduate students and showed that the perception of young people regarding access to finance is different DOI according to the country they are located. For example, Kristiansen and Indarti [21] emphasize that access to finance is one of the most important obstacles to the start-up of new businesses, especially in developing economies with weak credit and venture capital institutions. Veciana et al. [22] highlight, based on the perceptions of the investigated students, that the main factors that support the start of new businesses are governmental support and access to financing. In addition, the authors find that the main barriers to new business creation are competition, lack of start-up capital, excessive regulation and market saturation. Keat and Ahmad [23] examine the undergraduate students' perceptions on entrepreneurship, motivations to be entrepreneurs, and obstacles that appear when deciding to start a business. The results of the study show that respondents have a favourable perception towards entrepreneurship, and extrinsic rewards and change management motivate them to start a business. With regard to obstacles, the authors find mainly financial and operational problems. Another study [9] indicates that the main obstacles faced by young entrepreneurs are limited access to finance and capital, underdeveloped or insufficient skills and lack of mentoring support. Based on the opinion of the Lithuanian undergraduate students involved in the research, Kvedaraite [24] finds that personal income would be the most important factor motivating students to become entrepreneurs. On the other hand, the author finds that the lack of information on starting a business, the reduced possibilities of getting a loan, the high cost of the loan, and the lack of entrepreneurial skills are the most important barriers to starting a business by academic youth.
Methodology
The sample of our study is consisted of university students from one of the oldest universities in Romania, Alexandru Ioan Cuza university of Iasi. We have chosen students from the Faculty of Economics and Business Administration from undergraduate studies and also from master. We excluded the students from the first year of study from the sample because they may not have enough economic and business knowledge. The purpose of choosing this sample is because they have theoretical knowledge on how to set up and manage business and they can be considered as potential entrepreneurs.
Self-report data was collected in February 2019. We applied 150 questionnaires but some of the answers were invalided because of no or multiple answers, therefore, finally we remain with a total sample of 100 students. By gender, our sample is comprised of 23 males (23%) and 77 females (77%). Such a result was to be expected because female students hold the overwhelming share among students from the faculty involved The questions regarding the perception of the business environment and the access to finance for potential entrepreneurs were adapted after Business Startup Barometer in Romania [30] and Flash Eurobarometer, No. 283 [31] . The questions from the Barometer are addressed to entrepreneurs at the beginning of their activity but for our instrument we adapted them in order to fit for the potential entrepreneurs.
Before applying the questionnaire to the whole sample, we made a pilot testing on a sample of ten students, and after we have reformulated some of the initial set of items so that questions can be easily understood by the students and to get the clearest results. In the literature, there is a consensus that access to financial resources is an important determinant of entrepreneurship [32--36] . The problem of access to finance is more pressing for young people that want to start or grow a business. Lenders consider young people as risky investments because they do not have a credit or work history, and do not have sufficient assets to guarantee the required loans [37] .
Starting from those stated above in our analyzis we intend to reveal the entrepreneurial intentions of the university students from one of the biggest universities from Romania, and also to identify if the access to finance is a significant factor that would influence their decision to start their own business.
As guiding points of our analyzis we have formulated two hypotheses, which are presented below:
Hypothesis 1: Easy access to finance positively influence the potential entrepreneurs
Hypothesis 2:
The conditions from the business environment significantly influence the potential entrepreneurs Figure 1 presents the entrepreneurial intentions of the students considered in our sample. We observe, a high level of entrepreneurial intent among students interviewed, respectively 60 percent of the students interviewed expressed their intentions to become entrepreneurs in the future. This high percentage may express an increase in young people's interest in an entrepreneurial or independent career, but may also reflect an increased perception among young people that entrepreneurship is a way forward for financial independence, given the high youth unemployment rate. Also, the results of our survey are in line with the economic reality, which indicates, according to Eurostat data [38] , that Romania is among the EU countries with the highest self-employed rate (see Figure 2 ), respectively almost one in every three people in employment were self-employed in 2018 (17%).
Results and Discussions
Regarding young people, we note that among the EU countries, Romania has the highest self-employed rate with the age between 15 and 24, respectively 12 percent in 2018, exceeding almost four times the EU average (see Figure 3 ). Based on our survey of entrepreneurial intentions of the students, we find that 36 percent of the respondents indicated that they want to find a job after graduation, and only 4 percent chose none of these options. To explain the last percentage, we have to keep in mind the phenomenon of parents' migration for jobs that become dominating in Romania in the last years. Thus, this 4 percent of students might want to follow the footsteps of a parent or a relative and leave to work abroad after graduation.
In the same time, asked about what would they do with the money if they suddenly inherited 300.000 lei, more then half (57%) of the respondents say that they will start a business, alone or with a partner. A quarter of the students say that they will buy a house, and 15 percent would save the money. Only 4 percent of the individuals would spend the money on something that they have always wanted to buy, such as a holiday or a car (see Figure 4 ). The purpose of this question was, to see, if the obstacles coming from lack of financial resources were removed, how many young individuals would decide to become entrepreneurs. The results obtained confirm Hypothesis 1 that easy access to financial resources stimulates potential entrepreneurs.
It is encouraging to see that although students have had the option of answering that they would work less or stop working, not even one of them has chosen this option. This highlights the young people's desire to work, to exploit their potential. The result obtained above, presented in Figure 1 and 4, point out that the entrepreneurial intentions of young potential entrepreneurs from Romania are high, and this should attract the attention of policy makers that are interested in sustaining the economic development of country by a qualitative entrepreneurship. Young individuals have high innovative potential, have knowledge of using new information technologies and could apply them in the business they create. In order to complete our results, and to offer a better image of the factors that are discouraging or stimulating the young individuals to become self-employed we continued our investigations with several other questions that are described in the following.
Young people opt for starting a business for a wide range of reasons. Thus, in the case of our analyzis, asked about the reasons why they would prefer to become entrepreneurs, we find that the motivation ranges from personal independence/selffulfilment/interesting tasks, freedom to choose place and time of working, better income prospects to favourable economic climate (see Figure 5 ). So, more than half of the respondents (53%) chose personal independence, self-fulfilment or interesting tasks.
One quarter of the students interviewed said that the reason for which they what to become entrepreneurs is the freedom to choose the place and time of working. DOI Our results are in line with those obtained by Flash Eurobarometer, no. 283 [31] , which showed that 68 percent of the EU citizens expressed their preference for selfemployment because of personal independence, self-fulfilment and the chance to do something of personal interest, and 35 percent mentioned as a reason of involving in entrepreneurship the freedom to choose their own place and time of work. The third reason is better income prospects, answer chosen by 12 percent of the respondents.
Neither one of the respondents said that they would want to become entrepreneurs to contribute to the society. Only 2 percent of the respondents said that the reason for which they would become entrepreneurs is the fact that member of family or friends are self-employed. Although when asked if they have family members or friends that are entrepreneurs the responses where almost equilibrated (44% answered yes and 56% no). Hence, we conclude that the personal model offered by close friends or relatives who are entrepreneurs is not a factor influencing positively the decision to become self-employed, perhaps because having close contact with them the young people know the difficulties faced when starting up a new business or the difficulties faced by the already established entrepreneurs in Romania and this fact is discouraging them. The study of Tiftik and Zincirkiran [28] shown that the biggest factor directing young individuals towards entrepreneurship was their parents, other family members, friends and their teachers. Thus, their study emphasize that social support can motivate the young individual to tolerate the uncertainty and take risk. The authors pointed out the important role of the structure of the society in which the individual lives. If the structure and culture of the society support entrepreneurship, the more people are likely to become an entrepreneur in that society. Related to this, our findings come in addition to those from Business Startup Barometer in Romania [30] where 60 percent of respondents said that entrepreneurship is not supported by DOI Romanian mentality and values. Knowing the reasons why young people choose to be entrepreneurs can be important for policy makers interested in identifying appropriate measures that will lead to an increase in the start-up of new businesses in order to develop the economy.
As for reason why young potential entrepreneurs would prefer to be an employee rather than self-employed 4 in 10 respondents chose regular and fixed income (see Figure 6 ), similar with the findings of Flash Eurobarometer, No. 283 [31] for the case of the EU citizens. The second reason is stability of employment and fixed working hours mentioned by 16 percent of the respondents. The lack of financial resources is the third reason chose by 8 percent of the students who responded to the questionnaire. Figure 6 : Reasons for preferring to be an employee rather than self-employed. Source: authors own calculations.
Regarding the elements that young potential entrepreneurs consider to be important when deciding to start up their own business, in the top of preferences is having an appropriate business idea and receiving the necessary financial support (see Figure   7 ). More than 60 percent of the respondents mentioned this two factors as being very important when deciding to start a new business. All the respondents considered that obtaining the financial resources is important or very important. Other factors mentioned as important for the decision to start up an own business are: contact with an appropriate business partner (more than 8 in 10 respondents chose this factor as important) and a role model (almost 3 in 10 respondents have chosen this factor).
Regarding the barriers that the respondents identify in starting up a new business, 9 of 10 respondents have indicated that the lack of available financial support is the most important obstacle for creating a new business (see Figure 8 ). Lack of funds was also found to be a barrier for the students European Commission [43] , in the European countries, lack of financial support from private lenders is the most important obstacle to starting a business, especially by young people. Access to external funding, especially bank financing, is problematic for young people because they do not have a credit history and do not have assets to serve as collateral for the requested loans. Our survey indicates that fear of failure is a major barrier to starting a business by young people, more than 60 percent of respondents mentioned this obstacle in starting up new business. Our finding is in line with the research realised by Kew et al. [9] , which shows that the European Union, compared to other regions, has the highest level of fear of failure among young people and adult populations. Some studies (for example, [4, 42] ) also mentioned fear of failure as one of the barriers for young people to entre DOI by several studies in the literature [24] . Access to information about how to start up a business (chosen by 61% of respondents) and fewer or easier administrative procedures (chosen by 80%) are factors that would stimulate a bigger number of young individuals to decide to become entrepreneurs.
Asked about their knowledge regarding the procedures needed to start a new business the answers were somewhat equilibrated: 54 percent of the respondents said they know which are the necessary procedures for starting a new business, and 46 percent that they do not know. As regards the potential sources of financing they could use in the early stage of their business, 72 percent of the young potential entrepreneurs declared that they knew them, and 38 percent that they don't. We expected these results, maybe higher percentages, taking into account that the respondents are students at the Faculty of Economics and they study aspects of business creation and administration at their courses.
Because of their young age usually students who start a new business do not have sufficient collateral and credit history, therefore obtaining the traditional financing, such as credit cards or bank loans is very difficult or sometimes impossible [44] . So for financing their early stage business they turn to personal savings and to funds coming from family and/or friends [9, 45--48] .
Personal savings are the most accessible source of financing new enterprises. Our survey shows that 79 percent of the respondents consider personal savings as being accessible or rather accessible (see Figure 9 ). Our result is similar with the findings from the literature [1, 9, 49] . After personal savings, bank loans are the main source of finance used by newly established enterprises. Bank loans represent the relevant form of external financing for 47 percent of the European Union Small and Medium Enterprises, as shown by SAFE Report [50] . Moreover, a bank loan is likely to improve the survival chances of a new small business [51] and brings positive effects in terms of revenue growth and firm survival [52] .
The third financing source, classified according to accessibility, is represented by the European funds. The European Union promotion of EU funds for businesses has had positive results lately, increasing individuals' perception regarding their accessibility. In the Horizon 2020 Programme, under the SME Instrument, SMEs and start-ups receive grants between 50.000 euro and 2,5 million euro from European Union [53] .
The decision makers in Romania tried to improve the situation regarding access to finance for start-ups and for young entrepreneurs, but still have to work on it. Between Asked about the obstacles that might appear when trying to get a bank loan the respondents mentioned insufficient collateral or guarantee (37%) and high interest rates or commissions charged by banks or creditors (31%) as the main obstacles (see Figure   10 ). Other obstacles identified in the way of obtaining a bank loan were: bureaucracy (10%), the abusive clauses of banks (9%), lack of transparency of the credit assessment process (2%). Only 1 in 10 respondents considered that there is no obstacle in obtaining a bank loan for a newly established enterprise. Half of the participants to our study answered that the government measure that would have the biggest impact in supporting potential entrepreneurs would be offering more financing solutions for start-ups (see Figure 11 ), confirming once again the significant role played by easy access to sources of financing for potential entrepreneurs.
Also, another significant measure would be, exempting or significantly reducing of start-
up taxes, answer chosen by 20 percent of the respondents. As also shown by other studies [55] , the implication of the decision makers in sustaining firm at the beginning of the road attracts students to start business and get involved in the business activities. The most inspirational entrepreneur for the potential young entrepreneurs is a foreign one (see Figure 12 ), Steve Jobs, which was the co-founder and CEO of Apple Computer 
Conclusion
As concluding remarks, we point out that entrepreneurs, both young and old, play a key role in economic growth. Moreover, youth entrepreneurship is seen as one of the instruments to mitigate the problem of unemployment of this population.
Our results show a high level of entrepreneurial intentions among the interviewed students, respectively 60 percent, thus, more than half of the respondents intend to become entrepreneurs. These findings point out that there is a positive outlook of the young individuals from Romania toward entrepreneurship. Also, they emphasize the important role played by easy access to financial resources for young potential entrepreneurs. Facilitating access to sources of funding for potential entrepreneurs is a DOI 10.18502/kss.v4i1.5996 Page 318
EBEEC 2019 very important measure that decision makers have to adopt, given that young people often have no credit history or assets that could be offered as collateral when a loan is requested. Governmental decision makers should promote policies that allow young entrepreneurs greater access to finance, and should facilitate access to funding by providing guarantees for credits requested by young people, providing incentives to financial institutions that credit young people who want to start a business or have their own business.
Also, in Romania, similar to other developing countries there is a need of developing alternative funding models to help young people overcome financial obstacles.
Such models include crowdfunding platforms, collaborating with financial institutions, developing micro-credit programs.
Our findings contribute to the literature by highlighting the need of the decision makers and also of the universities to work together to encourage the creation of new enterprises. The decision makers should increase the facilities granted to newly established firms and to young entrepreneurs, by creating new programmes. Also, they
should facilitate the dissemination of information regarding the procedures for starting new businesses and also regarding the access to funding sources, by promoting the funding programs provided by adding to the target audience also university students, seeing them as potential entrepreneurs. The universities should facilitate interaction between experienced entrepreneurs and students, to give a more practical perspective to entrepreneurial education, because the development of entrepreneurial skills in young people contributes to increasing their employability. For example, the universities should facilitate the organization of periodical workshops where the students would have the possibility to talk with real entrepreneurs of all kinds (early stage entrepreneurs and experienced ones). Also, should be organized some classes where students would have to create their own firm that will carry out its activity during the years of study, fictional companies but for the functioning of which the students would have to be involved as in their own company.
A limit of the study is that the survey by questionnaire used in our study is limited to students from the Faculty of Economics and Business Administration. Thus, in the future research we intend to extend our analyzis by applying the questionnaire to other potential entrepreneurs, students from other universities, other specializations, and also to go out of the field. DOI 
